
MARKET PROFILE

Media

Marketplace

RADIO USAGEO U T- O F - H O M E

CABLE PENETRAT I O N

N E W S PAPER READERS

WEB CONNECTION TELEVISION USAGE

LOCAL AD REVENUE (MIL.)

SQAD COST PER POINT TV MONITOR

LOCAL ONLINE AD REVENUE (MIL.)

SQAD COST PER POINT RADIO MONITOR

PERSONAL TECH (VS. U. S. )

S o u r c e : Scarborough USA+  2008, Release 1

S o u r c e : Scarborough San Antonio Study 2008, Release 2

S o u r c e : Scarborough San Antonio Study 2008, Release 2

S o u r c e : N i e l s e n , November 2008, Live + 7 Day

S o u r c e : Arbitron Fall 2008, Persons 12+

S o u r c e : N i e l s e n

S o u r c e : Scarborough San Antonio Study 2008, Release 2

S o u r c e : Nielsen 

D e v i c e DMA%  U.S.%

W i re l e s s / c e l l 7 4 % 7 2 %

DVD playe r 6 3 % 6 5 %

Digital camera 4 8 % 5 4 %

D V R 3 5 % 3 3 %

V i d e o g a m e 3 0 % 3 0 %

MP3 playe r 2 9 % 3 0 %

Satellite T V 2 7 % 2 9 %

H D T V 2 6 % 2 9 %

Satellite ra d i o 8 % 8 %

P D A 6 % 9 %

Commuting Time (one way)

Less than 10 minutes 1 7 %

10 - 19 minutes 2 8 %

20 - 29 minutes 2 4 %

30 - 59 minutes 2 0 %

60+ minutes n / a

Don’t commute n / a

Mode of Tr a v e l

C a r p o o l n / a

Drive (not carpool) 9 2 %

Public tra n s i t 1 0 %

AM Drive (6-10a) 7 9 %

Midday (10a-3p) 7 0 %

PM Drive (3-7p) 7 8 %

Evening (7p-Mid) 4 8 %

N o n e 3 3 %

D S L 3 0 %

Cable modem 2 3 %

D i a l - u p 1 1 %

Other connection 6 %

Early AM (5-9a) 3 1 %

Early Fringe (3-5p) 4 6 %

Early News (5-5:30p) 5 4 %

Prime Access (6-7p) 6 3 %

Prime (7-10p) 7 1 %

Late News (10-10:30p) 6 6 %

Any Daily (av g. ) 3 6 %

Any Sunday (av g. ) 5 1 %

Online (past 30 days) 3 1 %

S o u r c e : Borrell A s s o c i ates 2008 Q4

S o u r c e : SQAD 2009, Q 1 S o u r c e : SQAD 2009, Q 1

2006 2007 % YTD

Spot T V $214.4 $251.7 1 7 %

N e w s p a p e r s $ 1 5 0 . 7 $ 1 4 0 . 5 - 7 %

R a d i o $ 5 0 . 2 $56.0 1 1 %

O u t d o o r $32.9 $35.4 8 %

Local Magazines n / a n / a n / a

To t a l $ 4 4 8 . 1 $483.5 8 %

LOCAL N AT’L T O TAL S H A R E

P u re Play $ 3 4 . 0 $ 1 7 7 . 4 $ 2 1 1 . 4 7 7 . 1 %

N e w s p a p e r s $ 1 6 . 9 $ 2 . 4 $ 1 9 . 4 7 . 1 %

M a g a z i n e s $ 3 . 7 $ 1 4 . 2 $ 1 7 . 9 6 . 5 %

Te l e v i s i o n $ 3 . 1 $ 1 0 . 3 $ 1 3 . 4 4 . 9 %

D i re c t o r i e s $ 8 . 9 $ 1 . 1 $ 9 . 9 3 . 6 %

R a d i o $ 1 . 2 $ 0 . 2 $ 1 . 3 0 . 5 %

Other Print $ 0 . 7 $ 0 . 3 $ 1 . 0 0 . 4 %

To t a l : $ 6 8 . 4 $ 2 0 5 . 9 $ 2 7 4 . 3

COLOR KEY

T R E N D I N G
U P WA R D

T R E N D I N G
D O W N WA R D

C a b l e, Non A D S 5 9 %

Cable with pay 4 1 %

Digital Cable 3 6 %

A l t e rnate Delivery Sys. 2 9 %

1 2 April 6, 2 0 0 9

T V E A R LY E A R LY L AT E
P 2 5 - 5 4 AM NEWS PRIME N E W S

F e b - 1 3 1 0 3 1 8 1 2 7 9 1 7 7

J a n - 1 3 1 0 9 1 8 4 2 9 5 1 8 1

D e c - 1 2 1 2 4 2 4 5 3 7 8 2 0 7

S e p t - 1 2 1 2 7 2 0 9 3 7 5 2 0 3

R A D I O
P 1 8 - 4 9 AM DRIVE M I D D AY PM DRIVE

F e b - 1 3 1 0 0 1 0 0 1 0 4

J a n - 1 3 9 6 9 8 1 0 3

D e c - 1 2 1 0 5 1 0 4 1 1 1

S e p t - 1 2 1 0 5 1 0 6 1 1 2




